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Prime office space
rents up for first
time since 2011
Occupancy rates also continue to rise
in Raffles Place, Marina Bay: Report
By RACHAEL BOON
RENTS of top-grade office space
in Raffles Place and Marina Bay increased for the first time in seven
quarters while occupancy rates
continued to rise there, signalling
that a recovery in the segment
may be afoot.
Average monthly gross rents of
premium-grade office space in
these areas climbed 2 per cent in
the three months to June 30 to
$9.60 per sq ft (psf) from the previous quarter, according to Colliers International’s latest quarterly research report yesterday.
This was the first rise in rentals
for such office space since a
sustained period of decline that
began in the fourth quarter of
2011.
Mr Marcus Loo, Colliers International executive director of office services, said: “Office buildings located in the Raffles Place

and New Downtown (downtown
Marina) micro-market have continued to draw interest from tenants.”
As the development of Marina
financial district and supporting
road and public transport
infrastructure picked up pace, demand rose in the quarter, he added.
But in the broader Central Business District (CBD), the average
monthly gross rent of both premium and Grade A office space was
$8.42 psf during the second quarter, relatively unchanged from
$8.41 psf in the previous quarter.
Mr Loo noted that as tenants
still favoured better-quality office
space, landlords were able to either maintain or increase rents in
the CBD.
While office rents were stabilising in the broader market during
the quarter, Mr Loo said the recovery is more encouraging in premi-

um-grade developments.
This was reflected in the occupancy rate for top-grade office
space in Raffles Place and downtown Marina, rising to 93.5 per
cent in the second quarter from
90.2 per cent in the previous quarter – the fifth consecutive quarter
that it has risen.
Demand for the prime office
space came mainly from financial
and business service companies,
said Colliers International.
Among them were National
Australia Bank and Swiss Reinsurance Company, which committed
to take up space at Asia Square
Tower 2.
Occupancy rates in most of the
other parts of the CBD also rose
during the quarter, except those
for the city fringe and Beach Road
area, which fell slightly.
Separately, a DTZ Research
report also released yesterday
showed that the level of activity
from foreign investors in the local
property sector surged in the
second quarter.
Foreign investment activity
jumped to $1.4 billion from a mere
$200 million in the first quarter,

An aerial view of the Marina Bay area and its surrounding buildings. Average monthly gross rents of premium-grade office
space in Raffles Place and Marina Bay rose 2 per cent to $9.60 psf in the three months to June 30. ST FILE PHOTO

AVERAGE OCCUPANCY
Average occupancy rate (%)
Premium

Q2 2013

Q1 2013

Raffles Place / New Downtown

93.5

90.2

Grade A
Raffles Place / New Downtown
Shenton Way / Tanjong Pagar
Marina / City Hall
Beach Road
Orchard Road
City fringe
Suburban

95.3
94.5
98.7
90.4
93.5
99.1
97.3

93.4
93.9
98.6
90.9
91.5
99.1
95.8
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driven by Asian investors who
accounted for 80 per cent of the
total. Among the deals involving
foreign players were Qingjian
Realty (South Pacific) Group from
China winning the tender for two
Government Land Sales sites, and
Australian developer Lend Lease
selling its stake in Jem mall in Jurong East.
Meanwhile, another report
from Knight Frank showed that total property investment sales
plunged 30.3 per cent to $10.3 billion in the first half of this year
from a year earlier, due to a sharp
decline in private investment
sales.
rachaelb@sph.com.sg

Patience pays off for Buzzcity chief executive
By GRACE CHNG
SENIOR CORRESPONDENT

IN 1999, researcher K. F. Lai took
the plunge by commercialising
technology he and his team had
developed.
Dr Lai, 43, a specialist in pattern recognition, and three colleagues left Kent Ridge Digital
Labs to spin off a firm, Buzzcity.
Their technology provided users with a service that allowed
them to track updates from their
favourite websites more easily.
Seen as groundbreaking at that
time, it had two million subscribers who received e-mail reminders regularly. It made money selling ads accompanying the e-mail.
But the service was derailed by
spam. Unsolicited e-mail choked
inboxes. Users began to spend
less time looking for Buzzcity
e-mail alerts, said Dr Lai, its chief
executive, in a recent interview.
So the firm changed strategy
and enhanced its technology to

work on mobile phones. It ventured into China with a fee-based
content service as it was the biggest market. By 2003, it had
turned a profit.
But plans for a public listing
were derailed when its Chinese
partners decided against it. Chinese regulators were also cracking
down on firms which added mobile users as subscribers without
permission and made it difficult
to unsubscribe.
Although Buzzcity did not do
this, the new rules which included
capital holdings and company
structure made it difficult for
small companies such as Buzzcity
to do business in the country.
By 2006, Dr Lai made the hard
decision to leave the China market, which comprised 70 per cent
of its business, by selling Buzzcity’s subsidiary there.
“It’s extremely demoralising.
But we knew that we’d created a
platform for mobile advertising
that could work. We just had to

be patient, to wait for smartphones to arrive before business
could pick up in a big way.”
Its patience paid off. By 2007,
the iPhone arrived to ignite the
smartphone revolution. By last October, there were more than one
billion smartphones globally.
Today, it is serving 25 billion
mobile advertisements a month
globally by enhancing its technology and turning it into a mobilebased
advertising
platform.
South-east Asia and India make
up 50 per cent of its market. The
rest is in Europe and Africa. To
help advertising agencies understand mobile advertising, it has
held workshops. This led to rapid
growth.
Last year, the company raked
in $20 million revenue, a doubledigit jump year-on-year. Its profit has consistently remained between $1 million and $2 million annually for the last few years.
Dr Lai said: “Our strength is
that we can deal with all the differ-

ent smartphones today which use
different operating systems.
We’ve added new functions like
analytics and fraud detection.”
Analytics help advertisers,
which include game and content
publishers, understand how their
ads are performing. For example,
it can tell whether users are clicking on ads that come from a mobile website or a news site. With
this information, it knows where
to place ads.
Its software can detect click
frauds. For example, websites can
impersonate publishers to click on
ads. For each ad they click, they
get revenue from the advertiser.
“Our software can detect, for
example, that the same Internet
address is clicking on the same ad
for hundreds or thousands of
times. Action can be taken to bar
this website.”
After running a start-up for 14
years, his advice to entrepreneurs
is: Don’t expect quick success. “In
Asia, where markets are fragment-

ed, growth capital for start-ups is
scarce, and appetite for largescale mergers and acquisitions for
tech start-ups is almost non-existent. If your goal is to make a lot of
money quickly and spend it as
quickly on houses, cars and branded bags, going into property investment is probably a safer and
faster bet.”
Growing a company, he said,
provides a rich experience which
may not always be pleasurable,
such as having to endure long
flights and meetings with unpleasant people.
But it also includes things money cannot buy. “Over the last 12
years, I have met business people
who are incredibly smart, sang all
night with Basque nationalists in a
remote corner of Spain and wandered in and out of Istanbul’s
beautiful Blue Mosque and Hagia
Sofia many times.”
The fruits of his hard work are
beckoning via a public listing or
an acquisition. He does not doubt
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Cordlife Group Limited (“Group”), a leading cord blood
and tissue banking service provider, announced today
that its Indian subsidiary, Cordlife Sciences India
Pvt. Ltd, has attained accreditation from AABB, an
international, not-for-profit association representing
individuals and institutions involved in the field
of transfusion medicine and cellular therapies. It
has been granted the International Certificate of
Accreditation for activities relating to the processing,
storage and distribution of cord blood.
Mr Jeremy Yee, Executive Director and CEO of
Cordlife said, “AABB is the world’s gold standard in
private cord blood banking, and facilities undergo an
intensive accreditation process that includes auditing
activities such as client education, processing,
testing and storage of clients’ precious cord blood
units. The Group now has three AABB accredited
facilities in Singapore, Hong Kong and India.”
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that he will be able to exit with
physical riches, but it is the richness of experience that makes entrepreneurship worthwhile.
Will he do it again?
“I would not exchange this for
anything else in the world.”
chngkeg@sph.com.sg
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After running a start-up for 14 years,
Dr Lai’s advice to entrepreneurs is not
to expect quick success.

OKP Holdings secures S$6.7 million contract
to carry out improvement works to Stamford
Canal
Or Kim Peow Contractors (Pte) Ltd, a wholly-owned
subsidiary of Mainboard-listed infrastructure and
civil engineering company, OKP Holdings Limited,
has been awarded a S$6.7 million contract by PUB
to carry out improvement works to Stamford Canal
from Napier Road to Marina Reservoir. The contract
commences on 1 July 2013 and is expected to
complete by 31 October 2014. OKP’s gross order
book amounts to S$415.2 million.
Commenting on the contract win, Group Managing
Director, Mr Or Toh Wat, “The quality of our
workmanship and timely handover of our projects
have enabled us to secure a steady stream of
contracts. OKP is proud to be the preferred partner
of customers from both the public and private
sectors.”
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Address
Description

: 23 & 25 First Lok Yang Road
: A 2-storey purpose-built warehouse cum office building &
A 2-storey purpose-built office cum a single-storey warehouse
building
Tenure
:
No. 23
No. 25
JTC 30 + 30 years from 16 Feb 1989 60 years from 1 Jul 1979
Land Area
: 6,045 sq m
6,503.10 sq m
(65,068.00 sq ft)
(69,999.00 sq ft)
Total Gross Floor Area : Approx. 6,038.65 sq m
Approx.4,635.82 sq m
(65,000 sq ft)
(49,900 sq ft)
Zoning
: Business 2
Remarks
: To be sold with vacant possession
Tender Closing date : 1st August 2013
For enquiries and tender document, please contact:

Sole Marketing Agent:
Bernard Goh (CEA No.: R003862A)
Office DID
: 6326 1232
Mobile No
: 9725 1528
Email Address : bernard.goh@cbre.com.sg

